


Price Accuracy Spotlight on Wal-Mart

According to two recently released studies, Wal-Mart shop-
pers in four states—California, Illinois, Indiana and
Michigan—should be worried about whether they are being
charged the correct prices for their purchases.

University of California-Berkeley researchers found that 87
percent (52 out of 60) of Wal-Marts tested in California fell
short of federal standards for accurate pricing.

Those federal standards are set by the National Institute
of Standards and Technology (NIST), and require any store
with more than 3 checkouts to score a price accuracy rating
of at least 98 percent on a random sample of 100 items. That
means no more than 2 errors—overcharges or under-
charges—out of 100 items.

The researchers at the University of Illinois-Chicago
checked Wal-Marts in Illinois, Indiana and Michigan, and found
more than 2 pricing errors in 66 of the 78 stores examined.

In the midwest stores checked, 6.4 percent of all items
bought were priced incorrectly. That same figure was 8.3 per-
cent in the California tests.

Trained volunteers purchased randomly selected items
according to a procedure that generally followed NIST’s
industry standard sampling methodology. The price of each
item purchased was recorded on a tally sheet, which was
sent with the cash register receipt to researchers for analy-
sis. Stores did not know the inspections were taking place,
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in local weights and measures programs. Noted Dean Ely, “In
1970, every county and 38 cities had a weights and measures
program.” Inspectors have more devices than ever to check, but
cost-cutting has reduced the ranks of inspectors to one third the
number employed thirty years ago.

Some at the state level are floating privatization—perhaps
similar to what has been implemented in Kansas and New
Hampshire—as a possible way to improve Weights and Measures.
PAWM has expressed reservations, particularly since privatiza-
tion won’t do anything to increase funding for Weights and
Measures. Consumer advocate Mary Bach is also concerned.
“The problem with privatization is you take away objectivity
between the buyer and seller and open the opportunity for much
more graft,” she said.

Legislation has been proposed to move Weights and Measures
enforcement to the Attorney General’s office. Critics, however,
contend that this won’t improve weights and measures protec-
tion in Pennsylvania because lack of manpower is the main
problem, not jurisdiction for enforcement. As one sealer
put it, “enforcement is a moot point if inspections don’t occur,
and we just don’t have the resources to get the job done.”

nor did they have an opportunity to verify the results.

This alleged price accuracy problem comes at a delicate
time for Wal-Mart, as it’s been under increasing scrutiny for its
treatment of employees and suppliers. Both studies were fund-
ed by the United Food and Commercial Workers union, a lead-
ing Wal-Mart critic. The union has tried, unsuccessfully to date,
to organize the retailer’s employees.

On November 21, 2005, WakeUpWalmart.com, an anti-
Wal-Mart advocacy group funded by the food workers union,
and the National Consumers League, sent a joint letter to the
Attorneys General in all 50 states calling on them to launch
investigations of Wal-Mart’s pricing practices.
WakeUpWalMart.com also encourages consumers to report
overcharges to its website.

In response to that letter, Pennsylvania Attorney General
Tom Corbett asked the Pennsylvania Department of
Agriculture’s Bureau of Ride and Measurement Standards,
which oversees weights and measures inspections in the com-
monwealth, to check Wal-Mart’s price accuracy.

Fifty-one of the state’s 116 Wal-Mart’s underwent price
verification inspections at the beginning of 2006. According to
Department of Agriculture spokesperson Chris Ryder, all but
two of the stores inspected met the federal standards for accu-
racy. He added that the department sees no reason for further
investigation of Wal-Mart at this time.

Mary Bach wants the entire state weights and measures pro-
gram moved to the Attorney General’s Bureau of Consumer
Protection. “I view both consumers and sellers as consumers at
one level or another and retailers need to know that the advertised
quantity of goods they buy is what they’re actually getting,” she
said. ““ In today’s economy where Weights and Measures does so
many checks that aren’t farm-related, I think Agriculture is no
longer the appropriate home for the department.”

L to R: Consumer Advocate and SCP board member Mary Bach; SCP Executive
Director Autumn Thomas; PAWM Executive Director and SCP board member
Dean Ely at the PAWM awards banquet.




MERGER CHANGES SCP
BOARD OF ADVISORS

Point-of-sale technology company
Retalix, based in Warrendale, PA, has
announced its acquisition of C & L Retail
Solutions of Bensalem, PA as of March 1,
2006. The employees of the former C & L
now report directly to the management of
the Retalix Pittsburgh office.

Retalix and C & L have operated very
similar business models for the past 25
years. “Both companies specialize in serv-
ing the technology needs of the indepen-
dent retailer,” stated Retalix VP of Sales
Steve Swan. “The Philadelphia office of
Retalix will offer the full complement of
products from StoreNext and various other
hardware and software vendors,” he added.

Steve, a member of the Scanning
Certification Program Board of Advisors
since 1994, notified SCP’s Autumn
Thomas that he’s stepping down from the
board effective April 1. “I've really

enjoyed being involved with the Scanning
Certification Program and working with
other stakeholders on price accuracy
issues,” Steve said. “But if both Bill Wolf
and I remain on the board, Retalix will
have double representation,” he explained.
Bill Wolf, another long time SCP Board of
Advisor, was employed by C & L Retail
Solutions and now works as an account
executive for Retalix as a result of the join-
ing of the two firms. Bill will continue to
serve on the Board of Advisors.

“We’re going to miss Steve and his
expertise—he’s helped us understand
point-of-sale systems, innovations such as
Reduced Space Symbology (RSS) and how
it all relates to price accuracy,” Autumn
said. Added SCP Board of Advisors
Chairman Drew Hyman, “Steve’s been a
tremendous asset and we wish him all the
best in the future.”
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