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NICHOLAS 
BERTRAM
Ahold USA

Title: 
SVP of Merchandising 
Strategy & Support

Years with company: 
Two

Education, professional 
associations, volunteer 
group affiliations:  
Bachelor’s degree in 
marketing and an MBA; 

serves on the boards 
of directors for 

Pennsylvania’s 
Chamber of 
Business & 
Industry and the 
American Red 
Cross of Central 
Pennsylvania.

Who are your 
mentors and how 

have they assisted you in 
your career development?

My grandfather, George 
Bertram Jr., remains my 
most important mentor. 
Working in the family busi-
ness, I picked up his work 
ethic and desire for perfec-
tion.

Joanne Glasser taught 
me how to cast vision and 
the value of being inspira-
tional.

Jerry Spencer taught me 
how to be a retailer, how to 
give direct and construc-
tive feedback, and the 
importance of digging deep 
into details.

Daniel Hatfield showed 

me how to live my values 
regardless of the environ-
ment I was in.

What makes your job 
exciting? 

It’s great to be part of a 
company that has a strategy 
that is working today and 
simultaneously positioning 
us for the future. Working 
with such a talented team 
stretches me each day, 
which I find very reward-
ing.

Advice for upcoming 
professionals: 

Relationships always 
come before results, so put 
the proper energy into 
connecting with your 
stakeholders. Don’t look for 
quick wins; instead, seek to 
add value that stands the 
test of time. Find a way to 
have fun; laughter is the 
one universal language.  

ALEX BALOGA
Pennsylvania Food 
Merchants Association 
(PFMA)

Title:  
VP of External Relations 

Years with company: 
Two and a half 

Education, professional/
volunteer groups: 

Bachelor of arts 
from West Virginia 
University; 
currently pursu-
ing certification 
in the Certified 
Association 

Executive (CAE) 
program.

Who are your mentors 
and how have they 
assisted you in your career 
development?

I have been fortunate to 
work with a few people I 
would consider mentors. 
Those individuals have 
helped push me to grow 
and given me the opportu-
nities and support I needed 
to succeed. 

What makes your job 
exciting?

Being able to work with a 
lot of great people, includ-
ing our members, our team 
at PFMA, industry part-
ners and elected officials 
and their staff.

What has been the key 
factor in your rise to 
success to date?

Hard work, taking on 
new challenges, support 
from family, friends and 
colleagues and showing 
respect to the people I 
work and interact with.

Hobbies: 
Exercising, movies, trav-

eling and sports  

BOB ZIEGLER
Sheila G’s Brownie 
Brittle

Title: 
National Field Director

Years with company: 
Two

Education, professional 
associations, volunteer 
group affiliations:  
Graduated from the 
University of Michigan

Who are your mentors 
and how have they 
assisted you in your career 
development?

I have been fortunate to 
learn from many amazing 
people throughout my 
career, but if I were to 
mention two, they would 
be Ken Sadowsky and Chris 
Pruneda. Ken, also known 
in the beverage industry as 
“The Beverage Whisperer,” 
introduced me to the food 
and beverage world and 
gave me my initial connec-
tion to vitaminwater, where 
I was able to learn the 

building blocks of 
what makes a great 
brand.  Ken has 
been a constant 
source of knowl-
edge and support 

for me through-
out the years. 

At vitaminwater, I met 
Chris Pruneda, and we 

have had a close working 
relationship for over 10 
years now, as we have 
helped build field organiza-
tions at brands such as vita-
minwater, Pirate’s Booty 
and, most currently, at 
Sheila G’s Brownie Brittle.  
Among many things, Chris 
has taught me the power 
of field marketing and how 
driving trial can acceler-
ate the tipping point of a 
brand.

What makes your job 
exciting?

The thrill of my job 
comes from taking an 
emerging brand and build-
ing the distribution points 
and the loyal consumer 
base until you see it reach 
critical mass and go main-
stream. We’re on the verge 
of seeing this happen with 
Brownie Brittle. I love 
speaking to consumers 
and they tell me where 
they first tried the brand or 
how their friends told them 
about it and then they tried 
it, and fell in love. I take 
pride in knowing I played a 
small part in building some 
of the top CPG brands in 
the market.

What has been the key 
factor in your rise to 
success to date?

The key factor to my 
success thus far has been 
my commitment to go the 
extra mile for the brands 
I am involved in. When 
you are involved in startup 
brands, there is no such 
thing as punching a clock.  
You do whatever it takes to 
get the job done, which is 
even more reason to love 
what you do.

Advice for upcoming 
professionals:

Don’t be afraid to try 
different roles in different 
fields. A big part of finding 
your passion is finding out 
what you don’t want to 
do. Also, when in doubt, 
ask, because that is how 
you learn. The people in 
positions above you were 
not afraid to ask the key 
questions which helped get 
them where they are today.

Hobbies: 
When I am not busy 

building the Brownie 
Brittle brand, I sing in a 
band called Skyfactor. To 
me, the creative process of 
writing music is similar to 
creating a great brand—
you need to follow your 
passion, listen to your 
instincts and try to touch as 
many people as possible 
with your work.  

JESSICA VOYTKO
Giant Eagle Inc.

Title: 
Manager of Executive and 
Diversity Recruitment

Years with company: 
11

Education, professional 
associations, volunteer 
group affiliations: 
Bachelor’s degree from 
Gannon University; 
involved with PA Women 
Work Mentor Program 
and YouthWorks! organiza-
tions. 

Who are your mentors 
and how have they 
assisted you in your career 
development?

I am a second-generation 
team member at Giant 
Eagle and must thank my 
mother for guiding me 
down this path.  She has 
taught me the importance 
of a strong work ethic, 

integrity and loyalty. I am 
lucky to have family 

members, peers and 
leadership within 
my organization 
who have taken 
time out of their 
busy schedules to 
devote to me and 

my development.  
I would not be 

successful if it weren’t 
for their coaching and 

guidance. Most recently, 
Bill Artman, SVP of perish-
able merchandising, and 
Lora Dikun, SVP of human 
resources, have devoted 
time to teach me how to 
serve as a better business 
partner to our company 
leaders.

What makes your job 
exciting?

I get to work with 
amazing team members 
and senior leaders of the 
organization while attract-
ing and networking with 
fantastic external talent. 
Each day I learn more and 
more about our diverse 
business space and the 
innovation happening in 
the industry. I love nothing 
more than seeing a candi-
date we hired receive a 
promotion or recognition 
for their success.

What has been the key 
factor in your rise to 
success to date?

After graduating from 

college, I took an entry-
level role with Giant Eagle.  
I was relentless on becom-
ing a recruiter for the 
company. I didn’t have any 
experience at the time and 
was not selected the first 
few times I applied for the 
role. A former leader gave 
me some advice on how 
to get in front of the right 
people more often. He 
assigned me to projects to 
get the exposure I needed.  
The management team 
took a chance on selecting 
me for the next opening 
we had. If it wasn’t for the 
advice and the new leader 
taking a chance on a deter-
mined young professional, 
I would not have gotten the 
experience, relationships 
or exposure I needed to be 
successful in future roles.

Advice for upcoming 
professionals:

Being determined is one 
thing, but setting realistic 
goals is the key. Always 
have the courage to try new 
things and raise your hand 
to accept a new challenge. 
Seek guidance from peers 
and leaders who know the 
space better than you do. 
Long-tenured team 
members are fantastic 
resources.  


